
 

 

Craft Alliance Atlantic Association – Halifax, Nova Scotia 

Digital Research & Literacy Coordinator (Summer Intern) 

 

Craft Alliance Atlantic Association is a pan-Atlantic trade association with a mandate 

to provide marketing opportunities for Atlantic Provinces producers of quality craft, 

apparel and giftware products, to encourage entry into wholesale and export markets 

and to enhance the professionalism, education and advancement of the above sectors 

in Atlantic Canada.  

The Digital Research & Literacy Coordinator will focus on key research and digital 

literacy activities in relation to the organizations International project Global Craft 

Markets: Navigating Pathways to Success, which explores current technologies 

in the marketing, sales and dissemination of craft and craft products in global 

markets. 

In response to the pivots both in workforce and consumerism since the beginning of 

the ongoing global pandemic, our current focus is on how to best leverage available 

digital technologies and platforms for sales and marketing, to grow the craft industry 

on a regional level and to enable our clients to reach national and international 

audiences.  

Estimates collected by Craft Alliance projecting the industry outlook at the onset of 

the pandemic in 2020 showed an estimated $54 million in losses for the industry 

(source: https://craftalliance.ca/covid-19/) and as such, guidance for craftspeople to 

continue to pivot their businesses to online platforms proves essential to the revival 

of the industry now in 2022 and beyond. 

This intern position will be actively involved in the ongoing project development, 

research, quantitative and qualitative analysis of data collection and dissemination. 

Research into immersive content creation for digital tools to assist the maker 

community and to support Craft Alliance in our ongoing research into those digital 

technologies and trends to support the digital elevation of the local craft maker 

community in Atlantic Canada. 

 

 

https://craftalliance.ca/covid-19/


The intern may work in coordination with our network of craft organizations across 

Atlantic Canada to share information and focus efforts. This is a great opportunity to 

directly apply knowledge being gained in a post-secondary program, and to learn 

about the issues and challenges facing the craft industry. 

  

Tasks and Responsibilities: 

Support Craft Alliance’s digital research & content creation efforts, in relation to our 

project objectives, contributing through research, content and digital marketing asset 

development to support dissemination.  

Consult with Craft Alliance stakeholders and partners to respond to community 

concerns and provide knowledge and direction for their digital marketing efforts (ie. 

sharing knowledge of digital processes, challenges and knowledge gaps, along with 

recommendations for new projects, based on research results) 

Developing enriched content for dissemination of Craft Alliance digital export 

strategies and research tools created as a result of the project. 

Support Craft Alliance in the development and marketing of the Global Craft Markets 

project assets.  

Contribute to the Craft Alliance social media pages and development of content as a 

result to the final projects reports. 

  

Mandatory Requirements: 

You must fit the following criteria to apply: 

Be a post-secondary university student returning to university in Fall 2022 

Canadian citizens, permanent residents and eligible to work in Canada, legally 

allowed to work according to the relevant provincial and Canadian legislation and 

regulations.  

Must be able to demonstrate knowledge in the position’s primary areas of focus, 

showing basic knowledge of digital marketing and digital tools including social media, 

content marketing, SEO, automation systems, and paid/earned digital marketing.  

Must be able to work remotely, if required, have a reliable internet connection and 

computer. Craft Alliance has a detailed COVID policy and requires employees to be 

vaccinated. COVID guidelines may change in response to Nova Scotia Public Health 

policy, without notice. 

 

 



 

What skills are we looking for? 

Advanced communication skills. You have effective writing and verbal communication 

skills-clearly communicating ideas, plans, and results. 

Knowledge of Digital Research tools, methodologies, processes and concepts as they 

related to new and immersive technologies. 

Knowledge of quantitative/qualitative research analysis, databases and analytic tools. 

Experience with digital marketing tools and experience with varied digital programs 

an asset. 

Basic understanding of B2B trade concepts would be considered an asset. 

Knowledge of the craft industry and/or Atlantic Canadian arts/culture ecosystem 

would be considered an asset. 

Bilingualism is considered an asset.  

Students from under-represented groups (Women in Science, Tech, Engineering & 

Math; Indigenous students; 2SLGBTQIA+, recent immigrants; students with 

disabilities) are encouraged to identify themselves when they apply.  

Position hours are Monday to Friday, 8:30am - 4:30 pm (35hrs/week). Term will be 

up to 16 weeks, depending on start date. Salary $18/hr. + 4% vacation pay. Position 

is pending, based on summer internship funding approval. 


